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ABSTRACT 

Summaries are provided of 37 projects that address 
the credit education and information needs of consumers. The projects 
are supported by ATliT Universal Card Services Corp. through a fund 
managed by the National Coalition for Consumer Education. Each 
summary provides a project description, grant recipient, and 
address/telephone number. The reference and referral services 
category includes a hotline and exhibit for educators and hotline for 
the economically disadvantaged. The media campaigns category includes 
the following: a credit education awareness campaign, mass media 
campaign, and video on consumer bankruptcy for the economically 
disadvantaged; contest/videotape/brochure for those with limited 
reading skills; newspapers and a hotline for non-English speaking 
consumers (NESCs) ; and videotape for the hearing impaired. In the 
counseling and workshops category are workshops for the economically 
disadvantaged, mentally disadvantaged, NESCs, and hearing impaired. 
The school programs for young persons category includes a workshop 
and contest for high school students and theater for mentally 
disadvantaged students. In the professional and paraprof essional 
training category are cooperative extension classes for building an 
understanding of credit services and training of clergy and legal 
advisors for offering seminars to economically disadvantaged 
individuals. The materials development t:ategory includes materials 
for use with or by economically disadvantaged individuals or NESCs. 
(YLB) 
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1991-92 NCXE/AT&T Projects 



Nationa! Institute for Consumer Education 



September 1992 



in 1990, AT&T Universal Card Seivices Corp. made a one milion dolar, four-year commitment to consumer credit education in 
the United States. TTvough a fund managed tiy the National Coalition for Consumer Education (NCCE), a diverse collection of 
pn>jectstiiat address the credit education and infonnatkxi needs of consumers has been supp^ In the first 2 years of projects, 
emphasis has been placed on programs that serve specific target audiences: low income households, minorities, non-ErigKsh 
speaking consumers, young aduKs and individuals wittt disabiiilies. 

For further information on a specific project, please contact the grarrt recipient at the address/phone number provided with the 
project description. If you would like to apply for a grant, applications must be submitted before the January submission deadline. 
Awards are made in April. Application fonns are available to schools, government agencies and non-profit organizations by 
telephoning 201 -635-1 91 6 or writing to: NCCE/AT&T Consumer Credit EducaSon Fund, 434 Main Stmt, Suite 201, Chatham, 
NJ 07928. 
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Hotline 



Nattonai Credit Education ClaarkighouM. The clearinghouse pfovides educators with a referral sendee 
regarding maleriaiSt people, and programs. Annotated lists of credK education materials are distributed free 
of charge. Users access this infonnation through a toil-free number 800 336-NICE (6423) between 8 a.m. and 
5 p.m. Bistem time. Contact: Patricia Bonner, National Ins^e for Consumer Education^ 207 Raddtam 
Buiffing, Eastern Mictvgan Unh^ersity, YpsianB, Ml 48197 (Phone: 313-487-2292). 

CredK Education Fund Exhibit A traveling exNbit encourages replication of existing credit programs 
generated by the NCCE/AT&T Consumer Credit Education Fund. The first audiences of the exhibit wl! be 
extension home economists. Contact KaiMeen A Rau, Cornel Cooperative Extension of Nassau County, 
142S Old Country Road, Plainview, NY 11803-5010 (pttone: 516-454-0900). 

Economically Disadyarttaged 

Conaumer Credit Education Progriia Targeted to k)w*m^ 

evaluate various offers for credit cards and credit plans, credit counselingt credit repair and advance-fee loans 
to determine if they prey on or help consumers in need of oedtt services. The findingSt and advice and 
referralStWil be available on the Bureau's Consumer Help Line, by mal and ttrough press releases. Contact: 
Barbam Berger Opohmky, Education andReaearit FoundaSon of tie Bettar Business Bureau oftMropolitan 
New York, 257 Park A 3nue Soult^, NewYorKNY 10010 (Pfxm 212-533^)322). 
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MEDIA CAMPAIGNS 



Economically Disadvantaged 

MormaHon Kit Oedit Education AwaraneM Campaign. To inform South Carolina consumers, an awareness campaign 
HotSne used credit iiiformatton packets, a booth at the state to and a 

Conference Other activities included the 'Great Credit Report Give-Away' in cooperation with a natona! credit reporting 
sen/ice and a conference for low4ncome service providers, low-income consumers and the general public 
Contact Brandolin a Pinkston, South CaroSna Departntent of Consumer Af^ P,Q Box5757, Columbia, 
SC 29250 (Phone: 803^734-9462). 

Radio Rent Id Own Mass Media Campaiga The Consumers League Education Fund developed a mass media 

Posfar campaign including brochures, posters and a radio public senrice announcement performed by rap musicians 

Brochure to alert tow-income inner-dty minorities about the high-costs and risks of rent-to-own contracts, Contecf; 

Audiotape Rachel float Consumers League Education Fund, 60 South Fullerton Avenue, Montdair, NJ 07042 (Phone: 
20U744-6449). 

Videotape VUeo on Consumer Bankruptcy and tts Altenrwtives. This project involves the productton and distribution 
of a 26>minute video documentary on consumer bankruptcy and its alternatives. The liim uses real people 
with serious debt problems and presents their altemafives, including banknjptcy. Contact Frances E Smith, 
AFSAConsunKrCreditEducalk)nFoundatk)n,91918thStreet,m,M WasNngton, DC 20006 (Phone: 
202-296-5544). 

Limited Reading Sldlls 

Contest Consumer to Consumer. Four conponents comprise this project partkapant inten^ews, media outreach, a 

Videotape vkieo. and personal finance pubfications designed for tow-literacy audiences. Targeted clientele in five New 
Brochure Jersey counties complete a questtonnaire and videotaped intennew describing how they manage credit in a 

difficult economy. Each participating county will hold a press conference/receptfon to recognize parttoipants and 
announce the best kleas efidted for coping financially. Contact: Sartwra O'Neill, Rutgers Cooperative 
Extension, 330 Route 206 SouB), Newton, NJ 07860 (Phone: 201 -579-0985). 

Other Languages 

Newspaper 'Usted y el Crtdlto' (Vou and CredlQ A special series of articles in cotomn format for the B Tecotote 
Newspaper wll be dedtoated to credit issues. The column will address the aspects of credit a^xess, the 
responsibilities and impicattons oJ credit, and will answer practical questtons on credit The B Tecotote 
Newspaper is a community-based media project provkJing bltngual coverage of tocal newj to the 
Chtoano/Latino populattons of the Bay area. Contact Pablo Jasis, Acdon LatLna, 2017 Mission Street, San 
Francisco, CA 94110 (Phone: 415-252-5957). 

Newspaper Using Spanish-Language News Articles to ProvWe Credit & Money Management Educatton. To help the 
Hoikne large. rapkNy growing Spanish-speaking population of Washoe County, NV. a minority group with a high 

pa portion of limited resources, over 1 00 articles from a weekly credit and money management column in the 
tocal Gannett newspaper wil be translated toto Spanish for the tocal Spanish newsp^ Student interns vwll 
be trained to respond to inquiries generated by the articles. Contact Patrida A Myer, Cooperative Extension, 
University of Nevada, P.O. Box 11130, 5305 Mill Street, Reno. NV 89520 (Phone: 702-784^4848). 

Physically Challenged 

Videotape Hearing^mpairad Educatton Learning Pfolect (HELP). This project is a consumer cre ^^. counseling and 
education program devetoped for the hirt of hearing and deal A vkleo production \vil "window" a certified 
interpreter to help teach them how to purchase and use credit wisely and eflkSenfly. Contact Lois Aronson, 
Consumer Credit Counseling Sen^ of Palm Beach County, 224 Dahjra Street, Suite20S, WestPm Beach 
FL 33401 (Phone: 407-655-0885). 
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COUNSEUNG AND WORKSHOPS 

EconomicsJty Disadvantaged 

One-ofhOne Project Home. Ttie purpose of this project is to provide credit education, instruction and information to 
Workshop irtdividuals, in order to assist in the development of the life sidlls needed to assure sound personal financial 
management Working with Omaha Habitat for Humanity, Inc., CCCS will provide personal and group 
counseling for low-income individuals and families seekmg their first home through Habitat. Contact Donald 
A Lea, Consumer Credit Counseling Service of Nebraska, 302 SoiSth S&h Street Omaha, NE 68131 (Phone: 
402-345^110). 

Workshop Community Spon$orship. Working with various community agencies, this project in its first year provided 76 
workshops for low-income and at-risk persons. Persons sen«d included puWk? assistance recipients, high 
school students, drug and alcohol treatment paitkapants, underemptoyed factory workers, and social workers 
among others. Year two funds will provide permanent, renewable funding for additional workshops which will 
focus on issues such as budgeting, credit educatx)n and financial awareness. Contact: Bradley £ Streeter, 
losing and Credit Counseling inc., 1195 SW Buchanan, Suite 203, Topeka, KS 66604-1183 (Phone: 
913-23U)217). 

Consumer Credit Education Project Ozark Action, Inc. imparted basic information and taught practical skills 
to tow-income adults. The program gave participants the opportunity to make effecliv^^ use of their limited 
resources by using credit wisely, resolving credit-reiated problems and managing their finances effectively. 
Contact PatTKia Lewis, Ozark Action, Inc., P.O. Box 588, 710 East Main Street, West Plains, MO 65775 
(Phone: 417-256^147). 

Consumer Credit Counts. A ninety-minute seminar served 355 at-risk Baton Rouge consumers via 'Gus the 
Bus", a mobile classroom. State and city agencies assisted in idenfifying consumers who were provided 
practical knowledge and skill in how to obtain credit and use it wisely. Contact Louis Nicolosh Consumer 
Credit Counseling Sendees, 615 Chevelle Court, Baton Rouge, LA 70806 (Phone: 504-927-4274). 

Meeting the Credit Education Needs of Migrvrts. This program is helping over 300 migrants emptoyed in 
agricultural operations in the area ac^ust to this new environment The program will teach this new labor force 
vital infonnatton on how to establish credit, banking procedures, and methods of devetoping and using credit 
wisely. Contact: Eric Matthews, Kentucky Cooperative Extension, 201 Kinkhead, Lexington, KY 40506^57 
(Phone:502-222-9453). 

Informed Credit Usage. A series of classes uti^zing videos, games, rase studies, worksheets and computer 
programs were used to teach low income and the less educated adults in mral Wyoirung. Contact: Betty J. 
Mdoy, University of Wyoming Exten^on Service - Crook County, Box 368, 309 Qeveland, Sundance , WY 
82729 (Phone: 307-283-1192). 

Consumer Credit Twelve sesstons covering the topic of consumer credit were conducted at Alabama's 
Easteriing CorTectk)nal Fadiity. These monthly presentatnns were conducted for those prisoners partk:ipating 
in the pre-release program (due to be released in 30-60 days). Contact Barry A Uze, Center for Economic 
Education, Bibb Graves Hall 140, Troy University, Troy, AL 36082 (Phone: ^05-566^112 ExL 3153). 



Mentally Disadvantaged 

Workshop Consumer Credit Utency Skills for the Mentally Handicapped Adult A program in consumer credit 
rieracy and financial management was aimed at the approximately 274 mentally handkapped adults in 
Westmoreland County, Pennsylvania, who are responsible for their own finances with limited supervisbn. 
Organized by a community college, special accommodations were made for the visually and hearing impaired 
members of the group including tapes, Braille translations and staff who couU sign the lectures. The overall 
goal of the project was to achieve a greater degree of independence for this target group of highly functk)nal 
mentally handicapped adults. Contact Patricia A Waff, Westmoreland County Community College, 
Youngwood, PA 15697-1895 (Phone: 412-925^4090). 
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One-ofhOne Camumir Education for FarmwoifcM. Distribution of a Spanish t)rochure, door-to-door talks and group 
Workshops presentatioris at migramcaiT^3S and other locatk^ 

Brochure credit Topics included how to obtain credit and 'shopping an)und' for the most favorable Merest 

rates. TTie emphasis was on obtaining credit for automoble purchases. Contact. Nancy £ Kaiie, Legal 
Sendees Organization of Indiana, Inc., 151 North Delaware Street, Suite 1800, Indianapolis, IN 46204 (Phone: 
317-631-9410 ExL 239). 

Aigo pari cada uno ^methlng for Everyone). ASpanish education series on money management and 
credit was developed for Spanish-spealcing consumers in Laredo, Texas. BSinguai materials developed 
indude a cuTiculumguide» handouts and transparencies. Sections include budgeting and bil paying, personal 
banking procedures, estabiisNng and maimaining good credit^ rights. The initial effort was done 

in cooperatkxi with Laredo Junk)r Colege and targeted students folowed by courses offered to the general 
poputalfon of Laredo. Ck)ntact Sandy M^, Consumer Credit Counseling 
Inc., 4203 Woodcock, Suite 251, San Antono, TX 78228 (Phone: 512-734-81 12). 

Physically Chalenged 

Workshop Teaching Money llanagemam and C^edtt Use to the Daaf(^ 

Counseiing's workshop on 'Money Sense'acoessiUe to the deaf poputatfon of Austin and Travis Counties - 
at least 40,000 hearing impaired indMduals. Contact Nancy BoStho, Consumer CrerSCounseSng, P.O. Box 
128, 1221 W. Ben WNte BM., 112S, Austin, TX 78767 0^hone: 512-447-0711 Ext 205). 

Financial Planning • Credtt Educatioa This project offers aeA 

have evkienced difficulty in understanding vmtien communication and n^ planning help. Contact 

Clara Gantes, Deaf Sennces Bureau, lnc„ 5455 SW 8th . 3et, Suite 255, Miami, FL 33134 (Phone: 
305444-2266). 

SCHOOL PROGRAMS FOR YOUNG PERSONS 

High School Students 

Workshop Using Credit Wisely. This 'Jobs for Missouri Graduates* project served 1 55 high school students, 
Contest representing six schools, from St Louis dty and county. The African American students who come from 

economically disadvantaged famiies were taught personal money managen^ 
wisely. During an awards luncheon students with the highest scores on a learning project received medals 
acknowledgingtheiraccompiishments. Contact MarshaljBonatti,TheUrt)anljeagueofMetr(^'^ 
3701 Grandel Square, St Louis. MO 63108 ff^hone: 314-289^17). 

Mentally Disadvantaged 

Theater Ptetic Woodbridge is a smaU K-12 private school for students in the Central Kentucky area who have 

attention deficit disorders, learning dteabiHies, dyslexia, or other perceptual dsabiities. The Upper School 
students and teachers wil! write and produce 'PLASTIC!' a threes comedy stage production on consumer 
credit, designed to be produced by a smal group of anrtateurperfbnners in a trai Confiacf: 
George B. GoUsworttry, WooMdge Academy, 510 Winter Street S., Mklway, Kf 40346 (Phone: 
606477-1099). 

PROFESSIONAL AND PARAPROFESSiONAL TRAINING 

EoonorricaiyDisadwj^aged 



Workshop 
Broduires 
Teaching Guide 



Coop. Extensk)n Building an Undeittanding of Credit Servieaa.CorneUCooperati^ 

and Nutrition Education Program (EFNEP) whidt helps imitod resource families acquire icnowiedge, slalis, 
attitudes and changed behaviors necessary to improve diets. The grant is a three-year project approved in 



1 991 to recruit and train volunteers from grackjate EFNEP families to deliver credit education to peers. Contact 
Jeanne M. Hogartti, Cornel University Office of Sponsored Program, 123 Day Hall, Cornell University, Ithaca, 
NY 14853 dPtKne: 607^5014). 

Credit Bisici. This project consists of a series of three 1/2-hour lessons on aedit in English and Spanish for 
community representatives who teach liniited-resource homemakers in Nassau and Suffolk Counties in New 
Yor1(. In adcfitk)n, a fifteen minute ^deo tape in English was devebped to supplements^ Contact 
Kathleen A RaUf Cornell Cooperative Extension of Nassau and Suffolk Counties, 1425 Old Country Road, 
Plainview, NY 1 1803-5010 (Phone: 516^454-0900). 

Supernuiifket Credit Recem advertising suggests that supermarket Nutrition 
Education Advisors from Pennsylvania's Expanded Food and Nutrition Education Program help prepare 
tow-income homemakers in both urt)an and rural areas by s^)plementing lessons with the vkleotape 'Credit 
Cards: Living with Plastic' Contact Sheila H. Burdn, Washington County Cooperative Extension, 601 
Courthouse Square, Washington, PA 15301 (Phone: 412-228^1). 

Clergy Rr «Kiil Counseling for Rural MMsters. This project is a series of twoKlay seminars, conducted throughout 

the state, to help rural dergy to leam how to adequately assist femilies having budget/crecfit problems. 
Contact Carole G. Prather, KansasState University, FairchUd Hall, Room if 2, Manl)attan, KS 66506 (Phone: 
913-532-5510). 

Legal Advisors Consumer end Finandii Counseling Resources Forihe New Poor. Woridng with unemployment councils, 
community agencies, unton and HUD counseling agencies senring the poor, NCLC kientified and provided 
training for legal sendees attorneys who provide consumer and financial counseling for the newly unemptoyed. 
NCLC is also preparing a lay counsefor manual for consumers in financial distress. Contact Jonslhan 
Sheldon, National Consumer Law Center, Inc., 1 1 Beacon Street, Boston, MA 02108 (Phone: 617-523-8010). 

High School Students 

Bankers A Cmh Course on Credit Using teaching materials that were already fiekJ<tested, bankers were trained to 

teach a one dass period course on credit to approximately 265 high school sentors. Contact Patricia M. Gere, 
Cooperative Extension Association of Seneca County, 321 East WiiBams Street, Waterloo, NY 13165 (Phone: 
315-539-9254). 

School Teachers Credit for Kids. The purpose of "Credit for Kids' is to improve classroom instruction about consumer 
Parents decision-making and the use of credit The target audience is classroom teachers of 'at-risk' students in 

grades seven through nine in urban schools in Qndnnati< In additton four local schools will develop piot parent 
education programs using a modified verston of the curricutom. Contact Douglas Hasicell, Greater Gndnnati 
Center for Economic Education, 1605 Crosley Tower, §223, andnnaS, OH 45221-0223 (Phone: 
513-556-2948). 

Regional Workshops. Consumer Educators of Mk:hi9an devetoped and field tested a credit woricshop for 
teachers in five Mk:higank)catons. A free credit teaching kit was given to woricshopparttot^^ Teachers 
of home economks, social studies, business educatfon, math, adult education and special educatton were the 
target audience. Contact John Knapp, Const mer Educators of Mchigan,c/o Nation 
Education, 2D7Ha(irham Biikfing, Eastern Michigan University, YpsHanti, Ml 48197 (Phone: 313^-2292). 

Managing Your Credit This project provkJed teacher training and resource materials for seventy Home 
Economists from 10 West Alabama school systems. Representatives from Atlanta Reserve Bank, Alabama 
Young Bankers Assodatton, West Alabama CredK Bureau, Alabama Association of Credit Executives, and 
Alabama Consumer Finance Association made presentattons in concert with ACEE consultants. Contact Dr. 
E. E. Caradine, Alabama Counci on Eoonorric Education, P.O. Box 870321, Tuscaloosa, AL 354^7-0321 
ff^hone: 205-346-5794). 
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MATERIALS DEVaOPUENT 



Economically Disadvat^aged 

Teaching Guide Credit Compariton - Rent4o-Owa The project involves the development of a consumer education credit 
management curriculum to help participants urrierstand rent4o^wn costs and compare those costs with other 
credit methods. The identified audience is the most at risk recipients of APDC grants who are young, single 
parents in need of basic financial management skills. Contact Bemadine L Enevoldsen, Cooperative 
Extension Senrice, South DsJcota State Uruversity, Ag Hall 152, Bok2207D. BroMngs, SD 57007 (Phone: 
605S88^W35). 

Other Languages 

Brochure Credit Irrformatten Project. Consumer Actk)n(C^ produced and dfeseminated 160.00 

Hotline sheets printed in English, Cambocfian, Chinese and Spanish on credL The project pcxKluced training manuals 

% agency staff. Through an 800 number. CA provkled counseing to tow income, minority, immigrant, 
rK)n-English-speaking and senior consumers. Contact Angela Moskow, Consumer Action, 116 New 
Montgomery Street, Suie 233, San Franasco, CA 94105 (Phone: 415-777-9648). 

Brochure Southeast Alien Language Consumer Brochures. Concemed by the pervasive lack of consumer knowiedga 

and skills among the many recent immigrants to the state from Southeast Asia, the Minnesota Attomey 
General's offk» is setting up this program to procJce brochures that p^^ 

and the AG's oflx:esefvtoes in four Southeast Asian Languages. Contact UsaHeitzberg, Minnesota Attomey 
General's Office, Consumer Division, NCL Tower, Suite 1400, 445 Minnesota. Si Paul, MN 55101 (Phone: 
612-296-1794). 

Teaching Guide Credit Managemenb The Working Poor. Credft education print materials were tocated and translated into 
Videotape Spanish. Bilingual materials incbding a vktootape. cassette tape and leaching gukle were developed to fill 
Audiotape yoids in topk^ coverage. Teachers of English as a second language were provkled inservice training on the use 
Brochure of these materials. In addWon. tow-wage servtoe woricers learned to manage resources effectively and to use 

creditthroughexlenston programs organized in cooperatton with en^ Cor^actMaryN. Harrison, Florida 
Coopera6ve Extension Senrice, University of Florida, 3001 McCartyHaB, Gainesville, FL 32611-0130 (Phone: 
904^-1868). 



For additional credit educaSon informaSon, contact 

Natlottal InatlMa for Cormmiar Eilucathn, 207 Ra(*ham BuUing, Eastern Michigan University, Ypsilanti, Ml 48197 
Consumer Credit Edtxiation HoUine: aO»4»NICE (6423) a 313-487-2292. 

nesource Usts: Credit (Target Adults) Free 

Credit (Target Young People) Free 

Credit (Target Persons with Special Needs) Free 

Credit Problems (Target Adute) Free 

Home Mortgages and Home Equity Ljoans Free 

Software: Credit Smart (Computer Quaxtor IBM (^paSbles) $10 



FunrBng for the development and disbibuHon of this infonnaSon was provided by the National Coalition for Consumer 
EducaSon/ATiT Consumer Crsftt Education Fund. 9/92 



